
the five must have
photos for your website

 

THE SIDE EYE

HORIZONTAL SHOTS

NEGATIVE SPACE

You’ll notice that I post a lot of pics of my clients
looking off to the side.  There’s a reason for this!  Our
brains naturally want to follow the line of their eyes
to complete a story. Also, a person is more likely to
click on a call to action if the photo subject is
LOOKING at it instead of straight ahead.

Vertical images are nice but you'll also need a
good selection of horizontal photos as they make
the most sense when designing a website, social
media banner or Facebook ad.  The #1
complaint I hear from website designers is that
clients don't bring them enough horizontal
images!  

You'll want the subject to be offset *just*
slightly in the images and this allows a space
to insert text for banners or Facebook ads. It
doesn't have to be a solid backdrop as long as
they can easily insert text onto it!  You can
easily extend your backgrounds in Photoshop.
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BLOG POST SHOTS

A KILLER HEADSHOT

You'll need at least one FABULOUS "classic"
headshot. 
 
This should be you looking straight into the
camera. Just you (it doesn't count if you cut
your ex out of the picture!) that's not a
headshot!  Be sure it's clean, clear, well lit
and your eyes are beaming with confidence! 
 
This can be used for your LinkedIn, your
email signature line, and as your basic go-to
photo. 
 
I personally prefer the look of a horizontal
headshot but it's really a matter of
preference.  It also doesn't have to be super
"formal" or "stuffy" to be professional! Be
yourself!

Brainstorm a list of potential blog posts you may want
to write and create images that match each title. 
 
Will you have a blog post on making healthy lunches
for kids heading back to school?  Then a photo of you
in the kitchen packing lunch (perhaps with your
little ones there to help) would work perfectly.
 
Tips on how to make the *perfect* charcuterie tray
for a party? Then a photo like the one of Natalia
(below) would be a perfect fit! 
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A FEW MORE TIPS
by Heidi Hapanowicz

TOO TRENDY!

Give people a sneak peek behind the scenes of what
you're doing on the job! They want to get to know YOU
and how you do "that thing you do"!

 
Don't forget the close-up and detail shots.

 
How about some photos of you interacting with clients?

 
Infuse some of your personality into your photos. Are
you the type to break out into a handstand in the
middle of Target? Then give your audience a peek at
your goofy side!

 
Remember: Using REAL photos of you as often as
possible on your blog/website and social media
channels instead of stock images will help you connect
and gain trust from your followers.  

 
Potential clients want to know who you are so they can
see what it would be like to work with you!

I hope these tips were helpful! 
 
Want to learn more?  I share tips like this (and a whole lot more) in my course The
Business of Brand Photography! 
 
ABe sure to check out my new site personalbrandingphotography.academy where
I'm sharing all of my favorite tips for aspiring brand photographers! 
 
Feel free to reach out to me at heidi@heidihapanowicz.com with any questions! 
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